Below is a bunch of information on the campaign I conducted to get Be the Hero on the Amazon and Wall Street Journal bestseller lists. If this were an info product it would probably sell for $500-$1000. So here's my deal with you. If you have questions about running a marketing campaign for your book, I am happy to answer them after you've worked your way through these materials. If you have questions about something not related to this marketing campaign, I'm happy to speak with you any time.

 

Please let me know.

 

I wish you lots of luck with whatever marketing campaign(s) you decide to run for your book. If you have any questions about these materials, please let me know. Good luck.

 

Following is an outline of the components to be covered on all calls.

1. Overview

2. Goals

3. Timing

4. Charity

5. Website

6. Bulk Sales

7. Endorsers and Celebrity Friends

8. Enlisting Campaigners

9. Social Media

10. Publicity

11. Preventing Early Sales

12. Building Momentum

13. Last Minute Campaigners

14. Review Campaign

15. Campaigning Strategy

16. Campaign Day

17. Working With Publisher

18. Day After

19. Week After

20. Follow-Up Campaign

 

Before listening to Call #1 review the following two websites. Don't spend more than a few minutes. But give them a glance over.

http://www.essentiallaws.org/special/1336/
http://www.be-the-hero.com/bestseller/
 

Call #1 - content starts around 5:00

https://www.sugarsync.com/pf/D718145_935182_275204
 

Call #2 - content starts around 5:30

https://www.sugarsync.com/pf/D718145_935182_275240
 

Call #3 - content starts around 9:00

https://www.sugarsync.com/pf/D718145_935182_275208
 

Call #4 - content starts at beginning

https://www.sugarsync.com/pf/D718145_935182_275202
 

All emails I sent out during the campaign can be found at the following address:

https://www.sugarsync.com/share/e7d7wocmieo6h
 

If you have any questions, please feel free to contact me.

Savor the Moment,
Noah Blumenthal
Hero Coach
