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Bensimon Group

Main Contact:  Helen Frank Bensimon

Phone: 301-765-0603

email: hbensimon@aol.com
Social Media:  LinkedIn

Types of Books: 

I specialize in business books, especially those dealing with workplace issues.

Campaigns: 

The book promotion campaigns I work on are not just about selling books, but also are part of strategic marketing plans to publicize the author's  core work, consultancy and/or company.  My specialty is national print media such as Wall Street Journal, Washington Post, Fortune, etc. as well as trade publications in industries where the author does business or would like to do business. I try to get articles placed both about the book and the author's business, and by the author on topics relevant to the book and business. I also work with business radio shows and business television shows around the country.

Past campaigns:

Some of the successful book campaigns on which I have worked are Twenty Minutes

To a Top Performer by Alan Vengel; all three editions of  Love'Em Or Lose'Em : Getting Good People to Stay; and  Love It Don't Leave It: 26 Ways to Get What You Want at Work, all by Beverly Kaye and Sharon Jordan-Evans.

Social media level: 

On Social Media Aspects of a campaign, I prefer to work with  successful Social Media specialists  and have several contacts  in this area.

Ideal hiring date: 

I prefer to be brought into a campaign two to three months before the book is published. That gives me time to familiarize myself with the book and the author's  work;  allows me to get articles by the author placed to coincide with publication of the book; and gives me time to work with the author on a plan that we both agree on well before the book is published.

Compensation range/packages: 

My usual rate is $9,000 for a six month campaign with a seventh wrapup month free. 

Deal breakers: 

A deal breaker is when a client doesn't know what they really want out of the campaign. 

Anything else about you that we should know about?

My approach is very targeted. Although I have extensive, excellent media contacts and extensive media lists, I also try to identify which media will be most interested in a particular author's work and go after them whether they are my contacts or not. I also prepare a targeted media list which authors get to keep after the project is over. 

In managing a campaign I coordinate closely with the publisher's publicists so that we enhance each other's efforts, and also with support staff in the author's office if available.

As a former award winning magazine writer and daily newspaper reporter, I am able to offer my clients editing and rewriting services if necessary as part of the project.

BIGGS PUBLICITY & EVENTS 

Main Contact: Adrienne Biggs

Phone: 415-524-4474
Email:  Adrienne@biggspublicity.com

Website: www.BiggsPublicity.com

Twitter @AdrienneBiggs

Facebook “Biggs Publicity & Events”

LinkedIn, www.NCBPMA.org 

Types of Books: 

Non-fiction trade book in the lifestyle, personal growth, spirituality, Buddhism genres

Campaigns:

These days, we gravitate more toward social media campaigns while also targeting traditional short- and long-lead media at the city, regional, national and special markets levels on a traditional timeline.

Past campaigns:

Please see web site for Past Projects (Judith Orloff, Dan Millman, Oriah, Starhawk, Sakyong Mipham Rinpoche, Robin Sharma, Natalie Goldberg, Roger Housden, and many more.)

Social media level: 

Advanced, from creation and content, to regular posting/updates and ghost-management.

Ideal hiring date: 

Just prior to galley stage.

 Compensation range/packages: 

Quoted by project, and depending on a number of factors. But generally in the range of $1400 - $4000/month, 4-6 month minimum, non-exclusive retainer.

Deal breakers: 

Authors who are not PR savvy (ie ask “what can you guarantee” for coverage, expect a certain rank on Amazon or number of new Followers or Fans on TW and FB), authors who are not available for interviews, slow responders, those who are impatient for results. We help build brands and reputations, and that takes time and thoughtful planning. We take projects that have a good chance of working well for the client into the future. Please see FAQ on our web site.

Anything else about you that we should know about? I love what I do and if I cannot take a project for any reason, I am always happy to refer another publicist who may be a better fit.

Booth Media Group, Inc.
Main Contact:  Peg Booth, President
Phone:  760-929-1111
Email:  pegbooth@boothmedia.com
Website: www.boothmedia.com
Types of Books: 

Specialize in self-help, non-fiction.  We especially like business books, lifestyle and current events topics.

Campaigns:

All kinds of campaigns, from small radio campaigns, up to full campaigns, including national media and a full book tour including booking some kinds of speaking engagements

Past campaigns:

Chicken Soup for the Soul series (22 of their books), John Perkins’ Confessions of an Economic Hit Man and The Secret History of the American Empire, Brian Tracy’s 100 Absolutely Unbreakable Laws of Business Success, Eat That Frog and several others, Armed Madhouse by Greg Palast, The Seven Spiritual Laws of Success by Dr. Deepak Chopra, Crunch by Jared Bernstein, Secrets of the Millionaire Mind by T. Harv Eker, and many more.

Social media level: 

We have a customized Tier II social media/online outreach program we offer our authors, which includes consulting on social networking sites, pitching top amazon and website book reviewers, and up to 80 appropriate bloggers, etc…

Ideal hiring date: 

We prefer at the beginning, at least 3-4 months before the pub date, but we have been brought into a book project even a year after the publication and created a very successful campaign for the author (most media care about the topics in the book, not the pub date).

Compensation range/packages: 

We customize each campaign, starting at a $4,000 campaign up to a full campaign for $40,000 and everything in between those numbers.

Anything else about you that we should know about?
Our middle name is persistence! And we’re one of the only PR firms in the country that books speaking engagements for authors.

Caplan Communications


Main Contact: Aric Caplan


Phone: 301-998-6592
Email: aric@caplancommunications.com 

Website: www.caplancommunications.com 

Your Social Media (list all that apply): www.Twitter.com/CaplanComms 

Types of Books: 

Current Affairs, Politics, Business, Parenting

Campaigns:

Radio Tours, City Media Tours

Past campaigns:

“Three Cups of Tea: One Man's Mission to Promote Peace...One School at a Time” by Greg Mortenson (Penguin Books); “The End of Poverty” Jeffrey Sachs (Penguin Press); “Mind in the Making: The Seven Essential Life Skills Every Child Needs” by Ellen Galinsky (HarperCollins Publishers); “Fire Breathing Liberal” by U.S. Representative Robert Wexler (St. Martin’s Press); “Angler; the Cheney Vice Presidency” by Barton Gellman  (The Penguin Press)

Social media level

Not a specialty

Ideal hiring date

We often work in rapid-response. So, we prefer having two weeks to one month lead time.

Compensation range/packages: 

Radio Tours range $5,500 to $6,500 apiece depending on timing & profile/targeting requirements. Media Road Tours (local newspapers, radio, TV) from $4,500 to $6,500 apiece.

Deal breakers: 

Campaigns are only limited by timing, author availability, materials and realistic expectations.

Anything else about you that we should know about?
All of our publicity is tailored to fit individual book projects. We are known for giving personalized care and over delivering results. Please visit http://is.gd/glcR3 to see a sample of recent books we have either helped to launch or designed supportive media. Author references and publishers are available upon request.
Fortier Public Relations

Main Contact: Mark Fortier

Phone: 212-675-6460 
Email:  mark@fortierpr.com

Website: www.fortierpr.com

Twitter: @bizbookpr

LinkedIn: Mark Fortier  

Types of Books: 

Business books exclusively 

Campaigns:

“Soup to nuts” full service campaigns.

Past campaigns:

Made to Stick by Chip and Dan Heath, Blue Ocean Strategy by Chan Kim & Renee Mauborgne, Delivering Happiness by Tony Hsieh, The 4-Hour Workweek by Tim Ferriss.

Social media level: 

Blog outreach, Twitter, Facebook, and LinkedIn coaching.

Ideal hiring date: 

As early as possible to start on a campaign; six months before publication date.

Compensation range/packages: 

Compensation range/packages:  $35,000 and up

FSB Associates

Main Contact: Fauzia Burke, Founder and President 

Phone: 908.204.9340 

Email: fsburke@fsbassociates.com
Website: http://www.fsbassociates.com
Facebook: http://www.facebook.com/FSBAssociates
Twitter: https://twitter.com/FSBAssociates 

Twitter: http://twitter.com/websnapshot 

LinkedIn: http://www.linkedin.com/in/fauziaburke
In addition to FSB's Facebook page and Twitter feed, we also maintain 11 additional Twitter feeds and share our clients' features, reviews, and media mentions with our social network, which consists of Web editors, bloggers, publishers, agents, industry media, and other authors who contribute to our daily posts, discussion boards, bookgiveaways, and much more. Additionally, we feature our clients on Smartbooks.com, a website maintained by FSB's Web design team and devoted to business, current events, green living, and political publications. Please visit our Facebook page, http://www.facebook.com/FSBAssociates, and Twitter Feed, https://twitter.com/FSBAssociates. 

Types of Books: 

We specialize in promoting books related to Business, Career & Personal Finance; Political & Current Events; History; Health; Green Living; Nature/Environment; Society & Culture; Science; Reference; Biography; Travel. 

Campaigns:

We specialize in online publicity and branding campaigns, exclusively. 

Past campaigns:

We have had the opportunity to work with hundreds of wonderful clients on many successful campaigns over the past 15 years, so it is very difficult to choose just a few. Still, some of our most successful campaigns have been Donald Trump's Think Like a Champion, Brian Tracy's No Excuses, Carmine Gallo's The Presentation Secrets of Steve Jobs and The Innovation Secrets of Steve Jobs, Scott Bittle's Who Turned Out the Lights?, Sri Kumar Rao's Happiness at Work, and Rebecca Shambaugh'sLeadership Secrets of Hillary Clinton. 

Social media level: 

Depending on our client's existing web presence, we can tailor our social media coverage to amplify their platform online and builda buzz around their brand and their book. We offer custom designed Facebook pages, as well as Twitter feeds and Wordpress blogs. Additionally, we monitor each and every campaign usinga variety of social media tools and applications to ensure that our efforts are targeting the most 

appropriate and receptive communities across the Web. 

Ideal hiring date: 

We are happy to begin formulating our publicity and marketing strategies as soon as there is a publication date. We will draft a proposal, which includes the most relevant communities in our outreach, and formulate acampaign timeline, depending on the publication date of the book. 

Compensation range/packages: 

Our most popular eight week web branding and publicity campaign costs $6,000 (or $750 per week expenses included). We have designed campaigns from 6 weeks to 6 months. 

To get a quote on our website and social media design services, please contact us. There are 

too many variables to give an accurate range. 

Deal breakers: 

At this time, we are not accepting self-published projects. Some political books may not work for us.

Anything else about you that we should know about?
FSB Associates has been promoting books and authors online since 1995. We have promoted over 1,000 titles and developed over 100 Web sites. In addition to, our 15 years of internet publicity and marketing experience, we also have 15 years of experience developing Web sites for authors, books and publishers. Our efforts will increase the awareness, sales and long term visibility of your books with our unrivaled online book publicity. We are happy to work with our clients to develop custom Facebook pages and Twitter sites. We bring the same level of service and commitment to our Web sites as we do to our online publicity campaigns. 

Gail Leondar Public Relations

Main Contact: Gail Leondar-Wright 

Phone 781-648-1658
Email: gail@glprbooks.com


Website: www.glprbooks.com

Your Social Media (list all that apply):

Types of Books: 

We represent books that support movements for progressive social change. These include books about politics, peace, justice, anti-racism, environmental protection, economic justice human rights, criminal justice and other public policy topics, feminism, and gay and lesbian concerns. 

Campaigns:

Radio, including long-lead NPR, radio phoners, and radio to support author tours.

Past campaigns:

We’ve represented over 500 books and authors.  We’ve gotten significant radio coverage for all of them, and we’ve secured national radio coverage for the vast majority.  Some authors and books you might know are: Robert Kuttner, Robert Frank, Helen Caldicott, and Berrett-Koehler authors Si Kahn, Dr. Bernard Lown.

Social media level: 

We don’t offer social media services, but work in collaboration with others who do.

Ideal hiring date: 

Three - six months before pub date.

Compensation range/packages: 

We honor our commitment to economic justice by having a sliding scale.  A typical radio campaign runs between $3,500 and $6,000.  We charge more for extensive tours. 

Anything else about you that we should know about?
We’re happy to put you in touch with clients, including BK authors, for ecommendations.

Joanne McCall Media Group

Main Contact: Joanne McCall

Phone (503) 642-4191; cell: (503) 860-8900

Email: joanne@teleport.com or joanne@joannemccall.com
Website: www.joannemccall.com
Types of Books: 

Business books – particularly workplace, leadership, management, careers. I also play in health/wellness and spirituality just to give some balance to what I do.

Campaigns:

Radio: National and regional, National Television, Print. Major focus on Internet, bloggers, online journalists. The biggest piece I am now focusing on is how the author can build his or her platform including a strategic plan for social media. I do media training not only for other media, but for producing your own media as well. We get outstanding video. 

Past campaigns:

Brian Tracy (Goals, Million Dollar Habits, and many others.); Geneen Roth (handled social media for Women Food and God); Dr. Richard Bandler (Get the Life You Want), Melody Beattie (Grief Club), Andy Andrews (The Traveler’s Gift). One of my favorites was Abolishing Performance Appraisals which was quite a few years ago, but it was awesome. Tom Coens and Mary Jenkins. 

Social media level: 

Exceptional

Ideal hiring date: 

2-3 months before publication date.
Compensation range/packages: 

Project fees and retainers. I also offer coaching packages if the author wants to do the work himself or herself.
Deal breakers: 

If authors are not media trained, they have to be willing to get it. They must have some ability on the computer, or at least be willing to learn. I don’t enjoy working with people who fight all the changes that are happening now, but if they’re open to learning, then I am open to working with them. If they are adept, then it’s really fun.

Anything else about you that we should know about?
I am on the cutting edge of a lot of changes that are taking place. I am actively building my business to create successful campaigns and successful authors. Every book is different. Every author is different, and I enjoy figuring out their unique needs.

Open Book Publicity

Main Contact: Leslie Rossman, Emily Miles Terry

Phone 510-658-7520/617-739-4122
Email:  leslie@openbookpublicity.com/emily@openbookpublicity.com

Website: www.openbookpublicity.com

http://www.linkedin.com/in/leslierossmanobp
Types of Books: 

Open Book is a boutique, literary publicity firm that specializes in creating campaigns tailored to each book and author and designed to generate extensive media coverage and word-of-mouth. Open Book Publicity conceives and implements national publicity campaigns for today's leading publishers and authors of adult and young adult fiction and non-fiction, cookbooks, politics, parenting, education, how-to and history, among other genres. We have offices in both the Bay Area and Boston and our outreach covers the nation

Campaigns:

Open Book Publicity offers traditional publicity services that include booking national and local television and radio, national and local print media, writing press releases and pitch letters, as well as handling all details of author tours.  We specialize in high-end radio such as NPR, NPR Affiliates, long-format radio at both public radio and major radio stations.

Past campaigns:

Ethics for The New Millenium By His Holiness The Dalai Lama; John Adams By David McCollough
Black, White & Jewish by Rebecca Walker; The English Assassin By Daniel Silva; Eat, Pray, Love by Elizabeth Gilbert; Wintergirls By Laure Halse Anderson
Social media level: 

We work with authors to integrate their blogs, Facebook, Twitter & online presence into larger publicity opportunities.

Ideal hiring date: 

6 to 8 months prior to publication date

Compensation range/packages: 

Our rates vary and are determined by the type of campaign we agree upon. Most campaigns start between $4000.00 – 5,000.00

Deal breakers: 

If an author hires us directly, we need to be in communication the publisher as well.

PeopleSpeak and Sizzle

Main Contact: Sharon Goldinger and Mary Ellen Gross

Phone: 949-581-6190 and 858-456-0707

E-mail: pplspeak@att.net and sizzle@san.rr.com

Website: www.pitchperfectmarketing.com

Your Social Media: None

Types of Books: 

Nonfiction (business, health, motivation)

Campaigns:

National, regional, and local radio, print, and online campaigns
Past campaigns:

Terms of Engagement (1st and 2nd editions), You Don't Have to Do It Alone, From Fat to Fit, My Mind Is Not Always My Friend
Social media level: 

We have an Internet specialist as part of our team who solely focuses on social media (how best to use a client's Web site and social media tools--Facebook, Twitter, LinkedIn, etc.) and Internet media campaigns.
Ideal hiring date: 

We have been brought in anytime but we prefer six months in advance of the pub date.
Compensation range/packages: 

Every project is bid individually.

Deal breakers: 

The client needs to be available for interviews.

Anything else about you that we should know about?
We provide a very personalized service and tailor our campaigns to the client's goals. We focus on a media and marketing strategy for our clients so they can achieve national recognition not only through publicity in the media but also through other avenues (for example, partnerships with national organizations and affiliations).
Red Pencil PR + Marketing 

Main Contact: Helena Brantley

Phone: 510.316.3545
Email:  helenarbrantley@gmail.com

Website: Coming Spring 2011

Twitter @RedPencilPR 

Types of Books: 

Religion, spirituality, self-help, and business books that have a “greater good” focus are my absolute first loves, and the categories where I have the best press contacts. 

Campaigns:

I specialize in crafting campaigns that help author’s tell their stories across all mediums. My first love is national print. For as much as media is changing, some of the best media campaigns—those that move the needle on sales first and foremost, have in my experience come from a good print piece(s). My best example of this is a campaign I managed at HarperCollins, for a book called, RELIGIOUS LITERACY: What Every American Needs to Know and Why by Stephen Prothero. The book is an argument for teaching religious studies in public schools—not proselytizing—but educating students on the tenets of the world’s major religions. This book became an NYT bestseller and helped launched the media career of the author in a major way. Prothero was a guest on “The Daily Show,” “Diane Rehm” and “The Oprah Winfrey Show.” I have said all along that most of the radio and television was the result of a cover story in Time Magazine (four long months in the making), a full-page profile in Newsweek, and a feature in USA TODAY positioning this author as an expert on this controversial issue.

I read, cover to cover, almost all of the books I promote and so I think in terms of building campaigns across all mediums rather than choosing one. I have the least experience (and overall confidence) in social media campaigns.       

Past campaigns:

I have created and managed publicity campaigns for five books that hit the NYT list from 2005-2008:

*First-time NYT bestselling authors

RELIGIOUS LITERACY by Stephen Prothero*

MISQUOTING JESUS by Bart Ehrman*

GOD’S PROBLEM by Bart Ehrman 

BUDDHA by Deepak Chopra

GOD’S POLITICS by Jim Wallis* (I was the Communications Director for the nonprofit organization run by Wallis. I worked directly with the publisher and assoc. publisher at HarperOne on this title, and in the middle of this campaign, I was offered a management position in publicity in the San Francisco office. My husband and I moved to San Francisco from Washington, DC in 2005.) 

I have created and managed publicity campaigns for several books that became national bestsellers, including:

THE LEFT HAND OF GOD by Rabbi Michael Lerner

CHRISTIANITY FOR THE RES OF US by Diana Butler Bass

THE SOUL OF CHRISTIANITY by Huston Smith 

Social media level: 

Warning: this may be a wee-bit controversial. I think some of what is happening with author and book promotion via social media is exciting, but I have not seen many social media campaigns move the needle on book sales. I base this (evolving) opinion on my experience as a PR Director at HarperCollins, and also in my current work with publishers at larger houses like Simon & Schuster, Wiley and Hazelden, and smaller houses like Kaya Press, Westminster John Knox and Inner Traditions. I believe, without a doubt, that there is a place for social media but this not where my talents and expertise (and to be frank, my confidence as a publicist) lies.

Ideal hiring date: 

I’m glad you ask this. I am a big believer in “proper set up” for a book. Yes, of course, I can and will help publishers in a crunch-- but my preference, is to know about a campaign 4-6 months before the on-sale date. I have seen so many great books miss long-lead consideration because of timing. I also like to read the books I promote, cover-to-cover, in order to really consider the breadth of press opportunities. In some cases, when I am knew to a topic, I appreciate having enough time to properly research how the issue has already been covered in the press and by which outlets. I also like to craft media lists that are clean rather than reuse old lists and all of this naturally takes time. I also (never) blast email or fax reporters. I often joke that it’s against my religion; the truth is that I have spent nearly 15 years cultivating media contacts and I know how much they loathe this practice.

Compensation range/packages: 

I do not have standard rates because all campaigns are different. I will work with a publisher (or author) on a realistic budget and craft targeted campaigns, where necessary.  I am a deep, deep lover of books and good stories—fiction and non-fiction. I’m a graduate of a small inner-city high school of fine and performing arts in NJ, where I majored in creative writing and thought I may one day become a writer.

The beauty of now working independently is that I now decide what I want to work on. In some cases, I will charge well-below industry standards because I connect with an author or message. Case in point: I have a very small client who is a poet—my first. I met her for coffee after a mutual friend referred her to me. I was so moved by her story and her book about the immigrant experience (she’s an Indian woman born and raised in Kenya, educated in London who now splits her time between Nairobi and Berkeley),we’re working together for thirty days. The campaign is very targeted and the budget is tiny but together we created a list of media outlets, and a timeline. I feel like I’m working with a young Zadie Smith. I love that I can now make these decisions and I pray I can continue to do so. Of course, I must earn a living so these decisions aren’t made lightly.

Anything else about you that we should know about?
I’ll mention in closing, that I did not grow up in book publicity. I spent the first half of my career as an agency publicist in New York and Washington, DC. My first job out of college, in fact, was as an assistant (secretary) at (Howard) Rubenstein Associates in NYC. Many a pieces have been written about this legendary Manhattan agency, which is one of the best for learning “old-school PR.” They are widely credited with helping many a celebrity and corporation in crisis (Donald Trump; Duchess of York; NY Yankees; JFK Jr; MCI WorldCom etc). 

In 2000, I left the corporate world in search of more meaningful work as a publicist, by this time I had worked in PR for an array or clients: Procter & Gamble (Oil of Olay); Biogen Pharmaceuticals; MCIWorldcom; American College of Chest Physicians; Cardinal Logistics; and Microsoft.  

I mention this because my experience at PR agencies has helped me bring some unconventional thinking to my work with and for authors and publishers. 

